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Case Assignment 8
Of the various pricing objectives, value-based pricing is the strategy that Under Armour appear to be pursuing in its marketing of running shoes. Value-based price is a pricing strategy that involves setting prices in a primary manner, and as such, it is based on the perceived value of the customer of the products or services. Setting prices is notdone in an exclusive way, but it is done based on the estimated or perceived values of the product and not the costs of the products (Pride & Ferrell, 2016). Value-based pricing strategy will help Under Armour to dominate the market across continents. In addition, the company will also achieve the market share. 
Customers will also benefit from products that meet their preferences, and as such, this makes them want to shop from Under Armour. In addition, the value-based pricing principle can be applied by Under Armour since it is well applicable to a market where possessing items is likely to enhance the self-image of the product (Pride & Ferrell, 2016). For Under Armour to apply the value-based principle, it is fundamental to implement an open communication channel as well as stable strong relationships with its customers. As a result, this will guarantee effective feedback from its customers based on the product’s features.
The price is an essential criterion as far as the customer purchasing behaviour. Over the years, a lot of attention has been directed to the process of setting the price. In addition, it is important for Under Armour to place a lot of emphasis on setting the prices for their products since this influences competition in the market (Pride & Ferrell, 2016). After studying the entire market, the company should be in a pole position to set prices that will help it to reduce the stiff competition among other companies. On the same note, the company should also segment its way to pricing success. The customers, market areas, product lines ought to have unique prices in order to ensure it achieves maximum profitability. Under Armour should segment its prices to maximize its revenue, and as such, this will build customer loyalty using personalized deals. It is also vital for the company to put a lot of emphasize on its evaluation of competitive policies to dominate the market. The market is governed by stiff competition, which forces companies to come up with policies to reduce competition and guarantee more profits.
I would recommend Under Armour to use demand-based for a new shirt equipped with LED lights. Demand based pricing is a method that many modern companies have accommodated to guarantee more revenue. As such, this method mostly base on the rate in which the customer need the customer as well as how the product is perceived. Again, demand based pricing allows the responsiveness of the customer to buy the product at various prices, and this allows setting an excellent price. In this case, Under Armour should initiate the demand based pricing to be in a position to determine how frequent the consumers require the products. As a result, the company will produce more goods to meet the demand of customers. Price slimming is one of the methods under demand based pricing. In this case, the initial price is very highly to permit customers who have more purchasing power to buy the product. Upon the reduction of the price, customers who were not able to purchase the product are able to purchase them.
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